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lEcfU/kr fo|kfFkZ;ksa dks lwfpr fd;k tkrk gS fd mudh l=kar&ijh{kk fo'ofo|ky; ds eq[; ifjlj esa fuEukafdr fooj.kkuqlkj

vkjEHk gksaxh&

fnukad fnu ijh{kk le; iz'ui= dk uke

11 ebZ 2009 lkseokj iwokZºu 8-00 ls 11-00 Research Methodology

13 ebZ 2009 cq/kokj iwokZºu 8-00 ls 11-00 Communication

14 ebZ 2009 xq#okj vijkºu 2-00 ls 5-00 Mass Media : History, Trends, Agenda, 
Character and Attitudes
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  izfr lwpukFkZµ

1- dqyifr dk;kZy;
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3- dqylfpo dk;kZy;

4- mi dqylfpo (vdknfed)

5- lEcfU/kr foHkkx
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7- funs'kd % izkS|ksfxdh v/;;u dsUæ

8- lwpuk&iV~V

9- dk;kZy; izfr
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